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Abstract: The importance of the influence of fashion on sustainable consumption has increased 
recently. Fashion companies have found themselves in the public eye as the media spreads news about 
social and environmental issues related to the clothing industry. For this reason, scholars and 
practitioners have devoted close attention to sustainable fashion marketing. This research aims to 
explore the influence of fashion marketing on consumer purchase decisions and discuss the factors 
affecting consumer behavior in relation to clothing. The survey is based on a structured questionnaire 
distributed online, in which 202 consumers participated. The research results confirm that consumers' 
choice of clothing is highly influenced by the marketing campaign of the fashion industry. Furthermore, 
the findings identify consumer attitudes towards clothing and fashion in Georgia. 
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1. Introduction 
Scholars state that clothes can change our understanding and perception towards both ourselves 

and others and influence our emotions and even job performance and hence, clothing is a tool that can 
change a person's mental attitude (Rosner, 2019). Clothes impact attention, self-perception, and 
competence. Clothes can have positive or negative effects on the mental state. Some people spend a lot 
of time choosing clothes and consciously choose what to wear. Clothes intended for work, dinner, 
meeting with friends and relaxing are different from each other. With each garment, a person 
consciously or unconsciously communicates non-verbally with the outside world. The clothes that a 
person wears reflect and convey how they want to be perceived by others, as well as how they see 
himself. 

Furthermore, fashion affects the personality and psychological well-being of people as clothes 
are related to personality. Consequently, the clothes that a person buys have some kind of content and 
send a certain message by wearing them (Singh, 2023). Thus, Fashion determines people's behavior. A 
person behaves according to what she wears and is perceived accordingly. Consumers demand more 
than just satisfaction. They want an emotional experience. 

The fashion industry has a bad reputation in terms of social responsibility, as it is one of the 
leaders in environmental depletion and pollution. For this reason, fashion companies must change 
consumer behaviour, consumption patterns, and estimate the demand in order to avoid excessive textile 
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Table 1. Demographics of Respondents 



 

Table 2. Questions that determine the dressing behavior of consumers 
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Figure 1. What is important to you when choosing garments? 

Figure 2. Consumer buying behavior of clothing 



 

Table 3. Consumer attitude related to clothing 
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Figure 3. Interest in fashion and spending of consumers on clothing 

Table 4. Influence of fashion marketing on consumers 
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